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Industry meetings are extremely important as when markets meet the dynam-
ics are such that investors evaluate all their feelings about growth, expansion, 
research results which predict as per market trends. The key lies in investing 

and exploiting market trends at the right moment. Here I’m speaking about 
exploiting core technology trends, identifying new tech products and investing 
to reap rich dividends from the market. The Indian Pro Audio, Pro Sound industry 
was never in such an environment, it was largely backward enough to at best 
aspire to buy a bit higher quality product from the West, and Japan. Today the 

stakes have changed, India’s pro audio industry is at a rare inflection point where its voice will impact global investments in 
pro audio technology. This is because the Indian market has become an investor, due to very large consumption, very large 
demand and very educated actual 
users. Thus, India’s perception of 
the pro sound market tech trends 
is very important today. The world 
is listening to our reading. As such 
we all have to be very careful on our 
market analysis, and prediction of the 
product and consumption trends. 
The point here is that the developed 
pro audio industry is readying itself 
to satisfy Indian demand and another 
point is that India too is readying 
itself to manufacture and distribute 
and export pro audio products. This 
kind of situation never existed before. 
It’s happening as we see also PALM, 
New Delhi emerging and establish-
ing. Very interesting. Thus, it is an 
important time frame as the market 
goes in for real change. 

Let us examine the market impact-
ing technology trends and visualise 
where the investment will go. Per-
formance has become an addiction. 
Quality is the attraction. Naturally due 
to AI and the accretion of past few 
decades of research and develop-
ment. Thus, high-performance audio 
solutions of all regular product rang-
es is the new fire. Therefore, Indian 
products too are going in for design 
perfection in new products. Imported 
branded products of course will be 
the best available globally. The Indian 
market is already viksit for global sup-
pliers. Policy for import is very flexible 
and open and easy. So, competition 
for Indian products is fierce from 
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India’s pro audio industry has reached a rare inflection point where 
its voice now influences global investment in audio technology. 
As the market transforms from consumer to manufacturer and 
exporter, four key trends—high-performance solutions, AI-driven 
manufacturing, networked systems, and wireless convenience—
are reshaping the competitive landscape.
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global brands and importer distributors. The best thing for Indian man-
ufacturers is to compete at the highest level of quality and performance. 
Produce better products. Indian manufacturing can do it successfully.

In pro audio, as in all other product segments AI and machine learning 
are the latest craze, leading very quickly to better products and global 
competition in features and quality. The actual user expects this as 
guaranteed innovation, as AI is the easiest pick on the streets. System 
Integrators and technology absorption and robotic manufacturing is 
gaining speed and momentum as we read and write such editorials. 
Know that this is the game in the market. New advanced manufacturing 
is the golden mantra today, to gain value, valuation and market influ-
ence. It’s already a new world out there.
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Networked audio systems are the new wave in design assumption. This 
shift is very hard. Indian audio industry has to wake up to this new reality 
to get into sync with the global wave. Enhancing audio experiences in 
various environments is the key. 

Convenience is the new mantra, audio equipment is increasingly porta-
ble and wireless. New products must possess wireless solutions. And be 
flexible. This is the new design.

So, we’ve seen four technology trends and we estimate major invest-
ments into new term product development and production. Will it be 
new players or the old guard from the tried and tested pro audio industry? 
I predict a mix of both. Stay tuned. Cheers!


